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Abstract

This research aimed to 1) study the context of tourism in Nongbua village community,
Phu Ho sub-district, Phu Luang district, Loei province and 2) study the process of using arts and
cultural processes to drive tourism management in Nongbua village community, Phu Ho sub-
district, Phu Luang district, Loei province. The data were collected from 26 people including
members of tourism management team in Nongbua village community, the director of Phu Ho
sub-district administrative organization, the village head, culturists, community developers, and
tourism experts. The data collection techniques comprised of (1) an interview (2) a group
discussion and (3) a meeting. The data were then analyzed using content analysis and presented
by using analytical descriptive. The results from the study revealed as follows:

1) Tourism management team in Nongbua village community has been initiated since 2016
and was based on cultural tourism. The tourism management team was formed by local people
who realized the beneficial of their community culture and tourism management in order to earn
the income. The tourism management team worked and learned with local government sectors
and educational institutes to gain the understanding in tourism management aspect for being

interpreters, to gain the idea of managing resources tourism and budget. The tourism management

2
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team also learned to do the PR and use public relations to increase tourism management
awareness. There were cultural tourism routes and themes in Nongbua village community either
a short trip or an overnight stay for visitors such as seeing religious antiquities, visiting ancient
houses, visiting archeological sites and agricultural sites. As a result, villagers were able to earn
the income from different tourism services and cultural activities such as accommmodation services,
organizing a calling of the soul ceremony or Bai Si Su Kwan, teaching how to make a flag or Tung,
playing Saw Bang activity and selling woven fabric products.

2) Using arts and cultural processes to drive community tourism management in Nongbua
village community were found as follows: 1) finding and creating patterns in the use of art and
culture in engaging tourism activities such as visiting ancient houses, visiting the area and Nongbua
archeological exhibition, making Bai Si to worship the elephant king statue or Phaya Chang, joining
and experiencing in making natural weaves and printed fabrics 2) enhancing public participation
to create learning and sharing opportunities within  Nongbua village community such as
researching, critical thinking, summarizing, continuously applying new learning knowledge, and
participating in the development of arts and cultural processes such as joining fabric weaving for
products such as towels and blankets and producing a local music instrument or Saw Bang 3)
organizing arts and culture festival in Nongbua village community, and 4) Networking online
community and media to promote tourism products as well as arts and cultural activities in
Nongbua village community.

Keywords: Arts and Culture, Drive, Community Tourism Management, Nongbua Village Community
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Abstract

Thailand Professional Qualification Institute (TPQI) implemented professional qualification framework
(PQF) level 4 (Flight attendant) to enhance aviation education in order to meet a requirement of public and
private enterprises, also provide capable aviation personnel access to career advancement in aviation field. This
study employs the documentary research to study their professional competencies (level 4) requirement. The
objective of this study was to study a desirable competency whether specific skills or generic skills are required
according to Thailand Profession Qualification Level 4 (Flight Attendant) and to guidelines for enhance
curriculum and learning management. In this regard, the researcher realizes this level deserve more attention
for study skills requirement that would be beneficial for aviation students, aviation academies and developing
human resources of the airlines in the future. The first part discusses the concepts of competency especially
specific skills and generic skills. The second part addresses the major reasons for wider understanding of the
requirements resulting from the Professional Qualification Framework. The findings suggested that specific skills
and generic skills are required by PQF for Thailand Profession Qualification Lever 4 (Flight attendant). PQF
focuses on generic skills by issued two units of core competencies namely interpersonal skill and thinking skill
including with six elements of competencies: whereas, PQF issued two units of core competencies for specific
skills namely safety and security compliance policy and respond to an emergency situation during flight

including with five elements of competencies.

Keywords: Professional Qualifications Level 4, Specific skills and Generic skills
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Abstract

This research objective is to study the management process, operational efficiency and
management processes that affect the efficiency of alcohol distribution shops in Mueang Chiang
Mai district. This research is a quantitative research. The data were collected by using a
questionnaire from a sample group of alcoholic beverage shop operators in Mueang Chiang Mai
District. Who had applied for a license to sell liquor type 2 total of 375people then used the data
to analyze the statistics such as frequency, percentage, mean, standard deviation and the
comparison between the variables with the F-test. The research results, it was found that most
of the entrepreneurs, who applied for a type 2 liquor license, graduated below a bachelor's
degree, businesses age between 6-9 years, average investment of 620,000 baht and have access
to funding from bank financial institution. There is an operational level of business management
processes. Overall, it was at a very practical level, in terms of commanding orders, control planning
and organization management. There is a level of opinion about the operating efficiency of the
liquor store. Overall, it was at a high level of agreement in terms of customers and finance,
followed by processes and learning and organizational growth for the period of operation business
investment planning for management process efficiency and operational efficiency, there was no
difference in education level and age of business. Entrepreneurs have adjusted the price and
procure a variety of products to sell in order to attract consumers to use the service.

Keywords: Management Process, Alcoholic Beverages Shop
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Abstract

This research aims to study the behavior of Thai MICE tourists and the marketing mix for
Thai MICE tourists participating in exhibitions in Bangkok, and to make suggestions for developing
the market for exhibitions in Bangkok for Thai MICE tourists. This research was a quantitative study
using questionnaires as a tool to collect data from 385 respondents who participated in exhibitions
in Bangkok, using convenience Sampling. The data were analyzed using one-way ANOVA with the
0.05 level of significance. The results showed that most Thai MICE tourists were female, 30-40
years old, with a bachelor's degree and a job in a private company, had a monthly income of
30,001-40,000 baht per month, and lived in the central region. Most Thai MICE tourists had the
experience of visiting a tending exhibition in Bangkok 2-3 times, obtaining getting information from
social media, spending 3-4 hours per time with friends, and Thai MICE tourists visited exhibitions
with a private car to buy the products and there is a needed to come back. In addition, the results
also showed that most respondents were most satisfied for products at the highest level, next on
down as place but price and physical evidence hinder participation. The study also showed that
the factors affecting the respondent satisfactions in all of the marketing mix were genders and
incomes.
Keywords:
Behavior, Satisfaction, Marketing Mix, Exhibitions, MICE tourists
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Abstract

The objectives of this research were (1) To study the influence of perceived value on
customer satisfaction of online Shopee’s customer in Thailand. (2) To study the influences of
customer satisfaction on word of mouth and repurchases of online Shopee’s customer in
Thailand. The researcher used quantitative method. The instrument of research was a
questionnaire used to collect data from 400 online Shopee’s customers. Statistics use in data
analysis were frequency, percentage, Mean, and Standard Deviation. Inferential statistic used was
Multiple Regression Analysis.

It was found that perceived of trust factors, convenience of order, security factors, and
privacy factors had a positive and direct influence on customer satisfaction. Customer satisfaction
had a positive and direct influence on word-of mouth and repurchase.

Based on these findings, the researcher recommends that the Shopee (Thailand) more
fully focus on privacy factors, trust factors, convenience of orders and security factors to deepen
customer satisfaction, word of mouth and repurchases

Keywords: perceived, Trust, Ease of Ordering, Security, Satisfaction
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Abstract

This research is qualitative research. The purposes of this research were to study the problem
of cabin crew career transition to high-value service sectors, to analyze employee characteristics
required by premium service enterprises and to suggest ways to support cabin crew or similar jobs
can be efficiently adapted to operate in the high-value service sector, during the COVID-19
pandemic.

The tools used to collect this research data It consists of documented research and semi-
structured in-depth interviews. The results showed the things that cabin crew had to adjust to in
order to change jobs the most were 1) lower income, 2) work schedule, and 3) new skills needed
in office operations. The advantage of a cabin crew in a career transition to a premium service
business is that the appearance, skills, personality, language and attributes of a cabin crew are
the same as those of a businessperson. And what need to add is business skills, technological
know-how and specific documents.

Keywords: Cabin Crew, Adaptation, Premium Service, COVID-19
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Abstract

The purpose of this article is 1) to study challenges in smart airport of Thailand and 2) to
analyze the success factors of smart airport in Thailand. According to the result of the articles,
the airports are reflection of the country’s potential by using modern technology and innovations
to enhance the airport’s service capabilities in response to changing consumer behavior after the
Coronavirus pandemic. That reason the revenue generation of airports have both aeronautical
and non-aeronautical to enter the country. Therefore, airport need to face challenge with
increased intensity as follows the smart airport mobility, Smart airport logistics, Smart airport
infrastructure, Smart airport services, Smart airport equipment and Smart airport grids. By this
article has analyzed the success factors of smart airport in Thailand including the promoting
organizational culture by means of digitalization, The societal responsibility, The human resource
education and training, The airport digitization costs and benefits and the stakeholders of smart
airport to be efficient smart airports in Thailand.

Keywords: Challenges, Smart Airport
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1. A21UAAB9IAIVDININDINIABIUDIRTYL (Smart Airport Mobility) 1n155895U8 UN UL
YPUAAVAINTANY NAINYANY TANUIDALTUNINUL BEAB D Lagiidunmafunisiagninsiasl 1wy
salufn sadnseu sadnseueud saeus Wudu dnsusmsdanistaninnisasiasnisetnanielu
Uil (Airspace Sector) %39UTLIMNIBINIABY (Airport) AI8NIZUIUNIT ATFM (Air Traffic Flow
Management) (Aeronautical Radio of Thailand, 2022) #n151152UUNISLILABUAT (Queue
Monitoring) SEUULIUADURAMILLAZATIVUUAIIUNUIL UL (Capacity Monitoring) N1TLIUADUNIT
USn1sanInAaed (Service Flow Monitoring) SEUUIALAUAIUTANS 30ATREUALUUSALUNR (Smart
Parking) Ung89a3us1300u, TdAMUARIMILas I USUIUAIIUNUIRUUYBIN UL BAL UUNUF Y

<) = (% <

AULUUTEI UL Uaanng kagsines?

2. NMIVUAIVDIVININIABIUDIAZEL (Smart Airport Logistics) 1n15ANLIANYUAITEWIN9VI
aIMAguguraInulndlAg s ilin SR unsiausei e swaziinUseAnsanlunsildeulnuanis
WIUNN99IN UL UAIN I INALUETE UUVUAIUTEANTNINTIE 19UN Uagn1adl In15Unssuuvudelay

9519999239130 TS (Intelligent Transportation System) uld 1ioann1shndauazANa1g1v84
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11393195 AaAN15RRgURLMe anAldTI8N1TAUNIE A11190319RUNTSALNIELE wasvudsdudnla
pg9lUsEaNsAIW (Narupiti, 2000)

3. TaseadeiuguvasvinennAsIudanies (Smart Airport Infrastructure) fio1a1slagans
(Passenger Terminal) 11434 (Runway) Nau0ABINAELIU (Apron) LLaziﬂiqa%waﬁugmmwuaiﬁuﬁw
(Cargo Infrastructure) liinazidundsdudn arusensunmuy egradfisane lneddumadeudatuway
fuldegnazmn Mmemnimeluladuazuiansuadelndandnnisegnedsdu Wy vhennirenuduiu
(Shenzhen Airport) Ussinadu ldfinsdnasinquaendaniusiitisannanlunsimuanauasndmsy
Wiendu annsaUfuussammadenseaznuiisuiuieieosiu uagdnsnsmyudsuresasniuliiou
1] ﬁﬂﬁéﬂmﬂaﬁawmsaﬁulﬂ%qﬁu‘lmstachuaswwuLﬁsJuléjﬁ,nﬂ%u (Hongbo, 2019)

4. N13UTN19909191N1ABIUDAR38L (Smart Airport Services) dn1siunaluladuay
winnssuadelmiyiiauinszuiunisuinisssialiilued19dmludd IWEJLémgl’jﬂLLGiﬂisU’JUﬂﬁiLLiﬂﬁj
nsvUILMSERThe Tenmaey (Aircraft) {laans nsvudadudvafeInie (Cargo) waznisvucne
anAud1 (Mail Handling) Liten1sanfianssuvidetuneunisdiiuny wu madindunisydnlulfi (Bag
Drop) Mstdmdumenuias (Check In) nmstaszuululownin (Biometrics) nshdmaluladaunidunia
(Way Finding) #39n15ldiloUndiatueesvine1n1Aenueg1s “SAWASDEE by AOT” 983 e, (1181n1a
g1ilng) AFenldmanvarsuazaseuagunsuing bitnadunsmaeuiofuludasiu aseaoud
Jon30 TIRIUA ST LAZAtIUINI619 9 (Airport of Thailand, 2021)

5. 9Un3nlvaeineIN1AEIU8aR3eE (Smart Airport Equipment) finmsthwinnssuadelnaun
aduayun1suinisresliuinig annsdfiunufiddouas wardsmansenudedandoulitioniian
L 1) mmLﬂuﬁﬁ’]ﬁmmsaaﬂLLUUﬁaﬂﬁﬂﬁwﬁqmuLLaz§QLLamﬁam (Energy & Environmental Design:
LEED) 1y ukenszan (Glass Panels) indaavhannudu (Chillers) wa 2) weluladideusdeniuuasifans
(Light Fidelity: Li-Fi) sunisldaumiuuasivievasald LED flanunsadndeszuudumediidnls 3) i
Ind9a3u (Smart Poles) wag 4) WasumyuiIsy (Renewable Energy) L3t gL TITULAA e URY
nowasini (Electric Vehicle: EV) loawaa (Solar Cell) Wassuwey (Waste to Energy: WTE) n15Han
wasuliiwagAuseusan (Cogeneration: CoGen) “a (Narula, n.d.) Fevinonaeulndu (Cochin
International Airport: CIAL) $gtnsag (Kerala) Uszinaduide tuvinenniagiuuvisnsndléiinasi
nEsunussleaisaduiligunsallwiiagluienniaeruinnuld drennsiadeszuundali

NnLaeing edsanniszamlnitinduluvinenieeiu (Baan Energy, 2021)
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6. 33UULATIVIYVDINIIDINABIUDAIRIYS (Smart Airport Grids) dn1513eule 958 UU90
g1nAg Ut AUl i ud Tl uron1s3an1sAUAIL AR DIRITEIYINDINIABIUSIRIIE ATUNITVUES
YBWNINAEIUERTEE AULATIATNNUFIUYOYINDINIALIUTIRTYE AIUNITUINITVBINIDINTAEIY
gaR38y UavmumMIvnauresgunsalvemieInAsIugInsey mesvuumaluladNneuauein1sinamy
\ | oo a ¢ & & A aa ¢ a
p819919YRa19 LU N1sidygruduneiilanfinsaungunnudl inalulaguinesilnuesassnas
(Internet of Things: loT) Tiausawtienleasedadoyadaiulaniedumesiin lneludesloudoya uaz
= =~ o v ‘a & a ¢ \ A 1 oa ¢ & vy
n1senleelianunsndinismiuaunisidaugunsaididnnselindsingg diuniuaseviedunesiinle
(KPhompanya, 2020) @3laeva1n1Ae1uEuaY (Shenzhen Airport) ladinnsasaunanna suaavialn

[

dmSunisuaiusy Bumesidavesassnds (oT) Toyavuialng (Big Data) Uyay1useing (Artificial
Intelligence: ADAa3Rd1ImUIAle sruUaITauLMAYiiA1anAs (Geographic Information System: GIS)
LazLAIRATIEINIUTINME Mz lave (Inductively Couple Plasma : ICP) 11ime iy vinlvilinaay
dzanlun1sniuaugsiavieInNIAe1uNINgaTu (Hongbo, 2019)
INNITANBILAENUNIWITTUNTINNS L UU ST ALaz AU sznal vilunsiuisaauiinie
veen15iduvine1nimeIugaases (Smart Airport) 118ty Felavinisiasieinazsasulseiaud
1 [ 1 Y a v PN
Waulavesnadumeinireusaaseglulsemalng asnnsen 1

<@ L% 1 1 [y a
#1379 1: ‘IJ38LWUV’]’J’]ELWI’WI’]EJGU’eNﬂ’]iL‘Uu%%]']ﬂ']ﬂfﬂu@‘ﬂﬁﬁﬂziuﬂigL‘VIﬂl‘VIEJ

1'% L% < %4

AUANIIINTY USZLAUAMUTIINY
1. ANUAADIAIYDIVINIDINIALIU - 7IRINNAYINYINE ANTNIIUNTT 21,000 AL LBHN1TUN
faa3e% (Smart Airport Mobility) wialulagulgliiAnmuaaasdlunisusnig vilinineu

anad Ynviewieniudu warluszeze1inindsieann
viuewd Al andululidle (Miskolczi et al,, 2021)

2. M3vudaineInIAeusaaser | - nquenglavdiulualldu Gen X uay Gen Y HamAunigly
(Smart Airport Logistics) NAUYINDINIABIUAIBTOVUAIAI5T1TUE TaLmasUa (Shuttle
Bus) wiind (Taxi) snaudduss auadidu wWieldinanlufu
nsWneou HeuraefiviienniFeny (Miskolczi et al,, 2021)
- 31nnsiudeyatudiinauanenssun1sAuAse U ina
nwuaudulngazidu Gen X, Gen Y uay Gen Z auannu

fdutelunsvien (Chawengdet, 2020)
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1'% %4 < t%
ATUAITINNINY UFSLAUAMUNINNG

~ mstandusyuu s vesUsunenedianuswJuiilu
drunistunaluladuild msiansun iz Avusunues
Usend 1y munsenvesdygiudumesidn s1a1909
weluladfithald Wudu siuedguramsliaudidey
wazeonulauienieg lunisduasunisiauiiimalulad
#199 Tulsemaes Wielimunzaufuanmnisidauly

Uszwdlne (Otarawanna, n.d.)

3. lessaiaiugiueiionnimeny | - avududouluniseenuuueiaisglasans lid1asdy
89938 (Smart Airport Infrastructure) | LAUNIILUVINAY N19058 1199730 Tun19sUJURTn151
gunsaldinig (Navigation) un¥relunislduinaslvil
UseAVS MmNty (Wavestone, n.d.)

- Tuglsul 2016 fivinenAeu 39% agnielanisguaves
AALONYUBENNLFYY LA 61% drufimdoegnielinisgua
“Umﬂ’]maﬂﬂjuuasmﬂ%’g (Branner & Varela, 2020)

- oI IUTIRS UL ADUNTYAUNTaULATIAS19V DN

2INAYIURDLLBILUUATUINDS (Drljaca et al., 2020)

4. nsUSMTVseIMABuSIser | - nsadeenuiulafisatuanulasnduseninsaeni sty
(Smart Airport Services) wazvirornimgulunisldimalulad@inon Iasarsnisiu
wadn wagaren1sdulinug swduamumalulad wu
nsawnuatetiile msansilunih (Sahin et al, 2018)

- MI9INIARIUSUA ASALABU WaULAB S (Hans Christian
Andersen) WBYAUNITIILUINILAlLWaRN DI UF1USU
ueUnanduuudedemszglasaishidesnisldanuunndy
wilswoUnaladudmSumsiAumn (Zaharia et al, 2018)

- MBINIALIUDIRTILADIUNTYAUAIIUADINTVO

;ﬂ%u’%maﬁLU?{auLLUaamaam’;m (Drljaca et al., 2020)

5. gUnIniveine AL USRI - gUaTIAlUNSWAI UIRNTTUVRITIAVUIANA AT YU

(Smart Airport Equipment) donluussivelne lown nsatduayuvesiguianliiieme
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1'% %4 < t%
ATUAITINNINY UFSLAUAMUNINNG

AUNUUBINITWAILILINNTTULAL R&D 71ge Wazad1uenly
mmmwmmdqﬁunu (Sukasiriwat & Gerdsri, 2014)
- VI IN1ABIUD IR ARUNTYAUMALUlaB NN T U

athesaiiies (Drljaca et al, 2020)

6. SYUULATEYLUBWINDIN ALY - szuudalud@, Al loT 3eduq gnimvualviuidiiuey
§9a38% (Smart Airport Grids) WetinUseansatn walunisnauiudunaiindesnis

'
v a

\Fousofvdsifimmniidede dannmgs fannsadeuse
Auwmalulaguuuaula sauluds WIFL e1avildnisaiineu
faududeunarfialdsefiiuiy drunninsdeude
winanasuduvineInEey (Mavrakis, 2019)

- nsldmaluladfivainvansvesiieinidey 1wy Sises
e (Ethernet) M3eusioiduiens (Sensor) wazgunsaidug
WIFI, Wireless wazip3avaalians lunisidousadinguns
USEUIaNana1In AITABIINISIANITTOISUAIINADINIS
Lﬁ?j'auGiasuamﬂmaﬁmiaz%ﬁm%qﬁ’uuazﬁ’u (Branner & Varela,

2020)

a ' Y] o < < 1 [ a
Ansziivadgasavasnisiurinanidgudaasesludsewmdlng
A A a a ' < ' ~ = | a
\Wesngnamnssunsiuinisiiulneg19minisy wagvineinmaguUTeuailioulseaguseined
LAANDAINNN UAIUDIUTEWNA NTINAUNALULAT AT UIANTIY AUAINNUABANY AUANUIBLUY B4

tnawu 218 a3 ndudedidwativanu iieduinisugainud115990989dns 9l a1nn1sfnwiuasla

\ATI2YTeYATIN Zaharia et al., (2018) Mlafnwiluies arwuvinmelunisiasuudasduinenniaeuy

)

Y v a

e wudn eudisalunistinudidgnisduinenmeaeudasesiiu Ussneusie 5 4o fall

)

a

1. N3 UATUTRIUTITUDIANTA8IULUUATINA (Promoting Organizational Culture by

Means of Digitalization)

Ly a

\Wesnnnsuasdunsgsnasasinaluladfiiauisgesndy ildesdnsiinasguazionyudas

aa v

Uuddngesanslugaidsia (Digital Organization) urni1siudsuluguuinisty nMsasmuintednn,

g150L33 (Hardware) wazgonduas (Software) Tvde urdensldeueialiiiissws Jenssiinisusuiuaou
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TasanluaudnuiaziladrAgaesnisaniuauaign1sad1aTausssueesesans sulaun Usu
FderiminaznszuIumsAnvesyaang maasumM T nugszuATTa Maadurinueadvalimdnanu
(Thai Fintech, 2019) n1sdaasuAeunglaunuaTuasaa1teu (Core Values) wagTmuUsTTUBIANT
(Culture) Wy Fusmsszaugediarunulunisuanmududuwuulunsihmdenesdnsluldlunisugoa
o1 fusUsssn fuimsszfunananazfuimsszfudusiunansniugssiulunisduladouiausssy
aaAnsruAanssuae el dreimuivsnensyaaa lunienuiuliaseundn diunalnddyy Ao
nsdatasuatuayu (Promotion) n151vA11u3 (Education) wagnisendesyuiveuaslvsieda
(Involvement) sawdsn1sdnsiidiorndon Wonandrnmanuaiuaslalilunstnlugeaddvia (Airport of
Thailand, 2021)

fai mMsdaaiufaussauesAnsmesUuuuitadeifuinusssuesininsduadilndiiinswa
sen1sufRnuAliAansUf TR ntueddlnddadeaulusda Insduasunisdadulonas
JfupmsufdRnuiaiumeminauisesdnss it e lugnsiannegisdsBunazamnudiia
vosnsiluvinennimeuganses

2. AMUSURRYaUsaaIAN (Societal Responsibility)

AmusuRaveusedeauiaziilugaiudiiaredesdng arsUsznousie Avnssufiesdnsyinan
Wetheimdevise Wiemeuunudsa (olviosdns ninau wazdenuniouen ansneganfuld wasidy

[ o w

nsuinydyidalaluiuniney Fanelifaufduiusnfseninaioinireuiugusy lngladinisdanis

AUANINOUTFIAYYDIVIDINIAEIU LU NITIANITATULEED N1TIANITAUANNINGINIA N1FIANTITU

<

deuagvaudy N15UTMsInN1sieEaunsean wavguiiviadwinasy anvaladnsaniulasinisuas
Aanssuidudsslevisiogusy dnu wasdaandau wu nsaduayunisaduanulsassusiisanssiiy
I = (v a I a dglj [ a a < ¥
Wewau N13temdediny Tulnganisunsszuinvedlsaindolisalalsun 2019 Aanssudnenan Wusu
(Airport of Thailand, 2021)
fatiy AuSURArRUsadIAudatduS e U aud NS U INIAENY FaRalin TRmuTN YT LAY

ANNIVRINTNU LRas U TEAUNTAINALAR AL A TUaE TNV N ABIY NS YUYY

Y 9

UinalagseuriieniAgnu uaznsaiiiunuidinanssnusedaindenanad 1y ANNIanIEnIeniY

N153ANTsAMINREN AumAlulagiag uInNTTumIe) AUASESIIN MMUMTIANMINTNEINTUYYEY wazdu

d | a

NALYIYLNUYS

ee

avgnmnsalinauveamiteniAeukasilydaudusavesmaduiiedniaaiu
GRDERE

3. nMsAnwuazn1sinausulviiuyAains (Human Resource Education and Training)
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NsaduNISHRINANEAINYBIYAAINT ANAINNISITUINISIReATlsdenuUasnduwasaing
518lAeg19aunaMeN1TUSUIURUUNMTNRLIYAAINTANLUIAAAIINUNALMA (New Normal Training)
lngrihmalulagfdvia (Digital Technology) Wazuinnssu (nnovation) 3uduiARBUN1TITEUIH UG
Buinnselind (E-Learning), N153AN15A143 (Knowledge Management) sauvisaiiuayunisiineusy
Wayeainsluguwuulaue (Hybrid) Wi wangesvanaun1susmsdanisvieniaey vangasay
nsudRnsvieIniAeny vanamsaunsuImMIianisiarauivaly vdngasaunsiiuguaianig
7 nangnsnfianudndudesiifiunsidulumunnsgrunsneluwagsiaseme WWudu (Airport of
Thailand, 2021)

faty nstianudfyiumsiaudnen1meeuaaIns Jayaainsndaiuianuauisauwasi
dnenmazidunalnudn Tunsiauindnduesdnsgaiudniavetasdns visll nsdneusuueuaIu s
o I~ 1 a wa 3 ) [~ U = a o ] 1 o (Y] a . v
Jndusonisufumaunu Indudeiin1sidevinuelmie d1mSue dw (Smart Occupations) A3gAI
fITUIANUTALTR LN IT N skarivn1sTuianuaudfndeini suasrdngnsnisfine 1y
sunalulagdmiunsiu nsgaramnssunistudndudesianmalulagyigaaialunisaiiuvay

= vl a wa ' N & = = a wua o

nsSguinavfUanuaiumalulagugaainuniu nufmsiulevignsujinnuresesaniaiig
viuaiedelangalninziiluganudnivesniaduiteinimeugnies

4. gununrstuvineaniagrudaasesuasnauszlewil (Airport Digitization Costs and
Benefits) :

< ' [y a [ o a [ o 1 v a a a

n1silwineniAgugantesiiunisiunaluladuazuinnssuadelniunldimaiuuseangamn
asmfiunuresitenidey Sunsliniaduunsemldinglunsdndogunsaldidnnseidnd nsasu
funtnaundesdnnuiiasinwenisidmalulagadelnl wagdeunisunisiulleduisanaunisleiues
FavieniAeueanuaNauwaIvesnalulad waztludgaulnaivavewinenniaeuld (Zaharia et
al., 2018) agslsinu n1sdwalulaguidisluiseninuaaesdiveineniAeIw 1wy nskansdeya
nsWumaLUUEEalniuAdlaeans nsannaIn1sseinfuuinis msgielunisfuiiua Suemns av
inlivine s uaunsaaeelaiiuduressglanlidineidesiun1stu (Non-Aeronautical) wiiin
guassavaanisildsunlanduwineiniaerudanses fonisasunsnaUsslosunlan dlddes i uiy

detiy nsasunaluladuavuinnssuadeluilivinoinireruluritennideiugaies

= - & ¢ % v ~ v a dogqy a ]

Wiguiaiowlugudnanamemunisaain sunalulad wazauasegna minlvgsnataulikavda
nsgnusenIsiule Nsad1eneld wazandununisanfiuiiueesgsiald wilunisamuindudes

fsanANUMINzaLAUUSUIIN 0N A kA nagnsIvinen s ulanmuald iieliussquadnse
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[ | [ ] [ a 1 & A a [y J a
YINSLUUNIDINALIULAZLUUNIDINIASIUDIRIL L DE1NEIEU IﬂﬂuﬂquﬁﬂﬂaﬂUigﬂﬁqﬂLVlﬂI‘NIaElLLa%

dldimalulad minglddanuivierinuvelididisane agvilinsdimalulaguazuinnssuadeivad

UseanSnnanas LLﬁdﬂﬁi’fL%ﬂIuia5LLazui’mﬂiimaﬁdmiﬁﬁﬁﬂssﬁw%mwLLazmmqaﬁmu

5. gnsiduladaudevasinemAgudanies (Stakeholders of Smart Airport)
D P - A~ I = I3 a aa A Y o o A '
Aidnlddudstioinluyana miiea vieesdnsgsianddiungidesiumsdiiinanuyesii

a

e A ddnsnauazmnudfysenisussaithmnemud 159ve0ANs VNN suazn 198 on Laun
anA1 Wuslingn19gsna Mleumiugua Yuvukazdeny f9nme 3 (U-Tapao Airport Authority,

2022)

Viusing
1143509
v
4
fnsidulddnude ik
ﬂ'ﬂn’l > < e
(Stakeholders) NINUGHA
&
YUIUUAZ
Hanu

'
=

a9 3: fnidnlddiudsvewieinireiugaaier (Stakeholders of Smart Airport)

fiun: U-Tapao Airport Authority (2022)

INNNT 3 WU AugnAT e niagulsraudeyaiuaten1stu weaulaas Ny
e a A o a & aa v L3 o

ANABINTSTRsEIEN1sY ieTuilsaruAaiuiidusslevilumsinnesdns Wawssuulunmsgua
wagIsuuRdeanAfuzan Usuasuguuuunisusmsnulindululudsgsfannddy nevauedli
MusangAnssuLazmNfaINITvesgnAMAUasuwUaly Mawndneninwasinueuosyaaing lngwnie
Vinwgiun iU seinaremtnnuegeneiies InsiaIANAIMUINITLaEAIINTENYRIN TN
lun1sdeansuarlvdoya LiledunenuazaINyseYIemaedlngaiseg1eiiuse@nsam dn1slviaiy
dzanaunsAN ALY AL al1eaNie N AU Inensldsnsuddiuiy MTosEUUTNEINAYY A

Wusdnsnegsna Tnsdeduuumulziansmnudsiiusswitsieinmasuiuguszneuns asawai Ty
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mMsanmsiiiunuazaiemsunisieamsussnduiussinty fumhenuiiugua 1iinns
fudununielinisiifuguasesnindgasandosau ngvune seilou detsfudsgAsades uaz
WINTFINVBIDIANTNNTTUNALTEUTENINUTEINA (ICAO) WazAuyNvULazdial Ialriinsguasnu
AunmANadeslaseUTluTivho MAs uTINTImUAuLaz i daaa g RN TUsENEUN ST U uTivi
oImAsufionafinanoguaneunste atafan uazaun wdinvedfiondeluyuyu 1Judu (U-Tapao
Airport Authority, 2022)

v

Fatfu vinormAsueTilasgiiiifdulddudedulas uarldunansenudegsiianislu
yansIvzeneden eaunsauImsinnsauduiusivgiidulddrudsudaz nguldogamnzan
uazdenndafuUIUNTeIsdnIfiariuindeuratesdnslifgarudiSamutmnevesesdnaiinel uay
dmluganudisareansiduwinenmeeudaaios
a1 (Discussion)

91nA1sAneIALTiImIsessnIsiiuiieinireudaaieslulssmelng awnsaeiusiona
s Tl

1. A2UAABIAIVDIVINDINIABIUDARIBE (Smart Airport Mobility)

msthinaluladuazuinnssuadounldluiieimasiu welvilduinnslésudszaunisaliia
lai719219u vinerniAguBMlsT (London Heathrow Airport) Usginasangu fildunanauiuiiaain
Fléusnmsisnsifiumsazidumsiiiawiiannsananuldmenueddiluisiennaeusnlssildegas
laifianan (Heathrow Airport, n.d.) 38 191018 U1 Useinedealus ladnisdnmaluladunld
ThArmuagesilunsuinisguiu ilvnnsirailuriteniaeiuanas (Miskolcz et al, 2021) ¥4
yliAensuuasulasaamssiiunuvesesdns enmlugnsdesuvesnisianuld

2. N5YUAIVBINNINABIUDIRIYZ (Smart Airport Logistics)

nsauuanvuadsildinaluladansaumadudiuatuayumnsiesfinnsanisdiaumansuas
noAnssueaniiierfunauoigusiaziasiofiuaouly uazmudennsifumanlduinmmiteimeagiu
Tnenguiasipvesnisiausasnisfumslulssmalne daulwgilu Gen X waz Gen Y (Chawengdet,
2020) wazfAulu Gen X war Gen Y feuidunislunduriieniaetuiigsavudsaisisae danesda
(Shuttle Bus) uiind (Taxi) sagudidausa auddu (Miskolcz et al., 2021) Favinldeafiarsanuium
199UszINAT AUz auAUaN WA TIESsUY TS Tuuseinelve Wy Arundenvesdygyio
Sumedidn Mameunaluladiiunld (Otarawanna, n.d.) Wed e uazmnuaraiaszaunisal

sgrivlanmsiiununglduinig
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3. TassadanugIuvasinenAsuaaies (Smart Airport Infrastructure)
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4. MSUINTVBNINDINIABIUDIAZYS (Smart Airport Services)
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5. gunsalvasineniArIudaniee (Smart Airport Equipment)
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6. SEUULATDU1IVBNIINDINIABIUDARTS (Smart Airport Grids)
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Abstract

The purposes of this research were to 1) study the students’ motivation 2) investigate the
student's behavior and 3) identify the relationship between motivation and behavior in purchasing
fashion clothes on the Shopee application, Faculty of Management Science, Loei Rajabhat
University. This research is the quantitative research. The population was 1,238 students in 10
programs of Management Science faculty at Loei Rajahbhat University. The sample was calculated
by using Taro Yamane's formula (Yamane, 1967) at a 95% confidence level as 244 students. The
250 samples were collected through the sampling method, namely stratified sampling, quota
sampling, and simple random sampling. The research tool was questionnaire. The quantitative
data was analyzed by frequency, percentage, mean and standard deviation and chi-square was
used for testing hypothesis.

The results were as follows. 1) The motivation for buying fashion clothes online through
Shopee application was averagely at high level as a whole and each of aspect. 2) For customers’
Buying behavior regarding fashion clothes through Shopee application, most customers used
mobile phones, spent more than one hour for each purchasing, 2-3 times a month, purchasing 2
items at a time, buying shirts priced 101-200 Bath/piece, purchasing and paying through Cash on
Delivery. Customers normally bought dark shade of shirts, T shirt, shirt with no graphic pattern,
reading reviews before buying fashion clothes and repeat purchase because it was easy to and
convent to choose and buy. 3) Motivation was related to buying behavior for customers buying
fashion clothes on Shopee application in terms of time, quantity of products, colors, graphic
patterns on clothes, selecting choices and reason for repeat purchase with statistical significance
at 0.05 level, respectively.

Keywords: Motivation, Buying Behavior, Student, Shoppe Application
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Abstract

The purposes of this research were to 1) investigate a new normal communication model
2) study the changes in lifestyle and 3) identify the relationship between the new normal
communication model and people’s lifestyle changes in the Covid-19 era in Muang district, Loei
province. This research is the quantitative research. The population was 13,133 people in Mueang
Subdistrict, Mueang District, Loei Province. The 400 sample and the samples were selected through stratified
sampling, quota sampling, and simple random sampling. The research tools comprised questionnaire. The
quantitative data was analyzed using frequency, percentage, mean and standard deviation and chi-square
was implemented for testing hypothesis.

The results were as follows. 1) For New normal communication, most people used Facebook, E-
Mail, Dropbox, Google Drive, and Line for sending document and working, communicating and working
through mobile phone, watching movie through Netflix, watching exhibition trough live or online broadcast,
learning online via mobile phones, doing business on Facebook and messenger, online shopping through
Shopee, watching travelling videos through Facebook live, consulting and searching form information
regarding healthy and medical issues through application or medical or hospital call centers and finally,
making merit through banking application. 2) The change of lifestyle of people in Covid-19 era, averagely at
high level for all aspects, except of working communication, and merit making which were scored at the
highest level. and 3) For New Normal communication model, sending document, communication channels,
learning medias, doing business on application and online shopping were related to the change of lifestyle
of people in working communication, education, business and online shopping with statistical significance at
.05 level respectively.
Keywords: Communication Model, People's Lifestyle Change, New Normal, Covid-19,

Social Distancing
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The objectives of this research were 1. To study the level of corporate commitment and
creative behavior of personnel. 2. To study personal factors affecting organizational commitment
of personnel. 3. To study the factors of leadership, job skills, work experience affecting the
organizational bonds of personnel 4.To study corporate commitment that affects creative
behavior of personnel in private college. This research is a quantitative research. The researcher
used a questionnaire as a data collection tool by collecting data from a survey of personnel
working in private college in the Thonburi area. The instrument used to collect the data was a
questionnaire. The statistics used for the analysis were frequency, percentage, mean and standard
deviation multiple regression analysis.

The results of the research were as follows. 1. Organizational commitment and creative
behavior of personnel in private college in the Thonburi area. The importance of total
organizational participation was rated very high by the respondents, And the level of opinions
about creative behavior, It was found that the respondents focused on creative behavior. There
is an overview at a high level. 2. Personal factors related to age, marital status different salary
levels Affects the organizational commitment of personnel in private colleges in the Thonburi
area differently. 3. Work experience factor Leadership and job skills, This affects the creative
behavior of personnel in private colleges in Thonburi area, respectively 4. Corporate commitment
Affects the creative behavior of personnel in private colleges in the Thonburi area.

Keywords: Corporate Commitment, Creative Behavior, Leadership
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Anduiesay 50.2 AsAutlsdrAymealinfisesu 0.05 wuin Jademudnwazau smuauiiionaneal

Y8IU dmanuEniuluedng Auanslumsidm 3

A5 3: Uanman15inszdadeaudnvazundradonuyniiluesAns

Uadeauane iz B t p VIF
e 0.229 0.819
1. muiidasylunisyinau 0.241 2.160 0.033 1.936

169




N5UsYYaAvINITTERUYIA Aun1sunsviesNeIuaggsnauinig ased 1 Used1d 2565 ’F , g
THAY
1t National Conference of Aviation, Tourism, and Service Business 2022 -

2. ANUTLENANWAIYDIY 0.339 2.748 0.007** 2.494
3.AMUEAYVBIY 0.280 2.338 0.021** 2.456
4. nsdausulunsusms 0.142 1.327 0.187 2.332

R? =0.502, F=29.685  **p =< 0.050
HaN1TIATIERNITanneeLln A uduiusYadedud ssaunisalluauls deaaduyniuly
03ns Andudosay 77.9 seduiuddymeadnfiseiu 0.05 wuirdadudulszaunisalluny fuany
inidefeuardeidowetesins miuiAniaulimiuddiydentdns wazanuidnitesdnadudifenls

derarnunniuluesdng daanslumsnn 4

d' a L3 v Y A ! Y I3
1519 4. LLﬁG’I\‘]Nﬁﬂ’ﬁ'ﬂLﬁiﬁ%ﬂ‘ﬂﬁ]ﬁ]ﬁlﬂ’]ﬂﬂi%ﬁlm’ﬁﬂﬂumu‘VlﬁﬂNﬁGl@ﬂ']'?ll@ﬂ‘l/\lubluaﬂﬂﬂi

Jadeanuuszaumsailueu B t p VIF
Amai -1.810 0.073

1. muFanieudanudrdnysieasdns 0.294 3.657 0.000%* 2.593
2. mmiﬁﬂ’jﬂaqﬁﬂﬂﬂuﬁﬁqwﬂﬁ 0.261 3.281 0.001** 3.154
3. i detienazie doesesdng 0.422 4.694 0.000** 3.652
4. puduiusiufiousiuay 0.139 1.760 0.081 2.219
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Abstract

The research aims to study the transgender travel arrangements of the tour business and
to develop a guideline for transgender tourists. Utilizing quantitative research by surveying the
Thai’s transgender tourists by using non probability sampling with quota sampling for 18 years
and above both male transgender and female transgender for 140 samples (70 sample each) from
Cochran sampling method. Data was analyzed in terms of frequency percentage mean and
standard deviation, Independent Sample T Test test statistics. The study found that;

1. Transgender tourists who traveling abroad aged between 25 - 34 years, graduated
bachelor's degree, with single status, was employees in private company, monthly income 25,001
- 45,000 baht, want to travel abroad for a vacation. choose to travel with a travel agency for guide
to travel and want to travel abroad in Europe.

2. The transgender tourists has the highest demand for organizing foreign tours by tour
operators (x = 4.24) divided into passport and visa documents (x = 4.69) tour leader and
guide (x = 4.57) vehicle aspect used in travel (x = 4.24) tourism attraction (x = 4.11)
accommodation or hotel (x = 4.10) and restaurants (x = 3.96) respectively.

3. The guideline of outbound travel management for transgender tourists can be presented
as followed in 3 areas: documents and information including passport visa services travel program
arrangements for tourists. Service aspects include the supervision of a tour leader or guide. and
safety including the safety of traveling vehicles Hospitality from accommodation or hotel and
restaurants.

Keywords: Travel Agency, Outbound Tour Management, Transgender Tourists, LGBT
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(Transgender)
wurAARgRUNIATgIUMIAITugTATLY)

Office of Tourism Development Ministry of Tourism and Sports (2008) N81771 N153A%1
umsgnlunsusznevgsetiifierasidudiunisiaunsofsgainvioniioliAnmnuidesiudenisld
U3nsfuuitminges lnesnnsgiusananadunszuiunmslumsinusasnsliuinsdonswdnadudi
Yos0sAngvile IneiisAnlunsdnn s msfigniosvinzauuasdnunim Jamuslsifusznounns

o

539U NITNISUIMSNURE N ST ULLasdARWANTL IR ST INMUNN UALuN S 130Tyl AgIn AL e

wazdaAuanelilinviesedlasunisneuaueteg1afisnela

¥
v A

wnsgrungllsugshiadiieduazinaman aun1santugsiadies Usenauniy 9 fTa n1sasne

elainedureedied NMTENaESNNITYNE N1SUSLANUIUAUNUI9IUNLASITDININDULAZTE NI

nsdmiied msdndeqmaiuaziinnuluidazensihiieinsaiunguinveaieiuagsiensiuiegd
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yaansdnufiRnudiinnuimnuduazmiuting msdndssnsmiuazmnlviuiinvieadsy s
Janmsiiefidiueuvasadelunsvieadiss msdanmsuiierfidesnsenindwansenudonsnens
nensvieaisn msdanshieaiiduasuasugiauasyuvy
mﬂmﬁﬁﬂmLLuaﬁﬂLﬁaaﬁ’ummgmqsﬁaﬂwLﬁaﬁqmlizﬂaué’aa 1. AUDIANTLAZAITIANIT 2.

v o o

AunsAiiugsiadniies way 3. smudsesssulindnuazanusuiaveusediny (I3evouINInTgIY

' '
a v

fi 2 sumsiidugsiathifies sUszneudueiedielumsdiiuidoifielinssivdsdidosnsinuily
teiduizeamanmsiniieinssemadmiutinvesiioanguaudiame (Transgender)
LLu'aﬁﬂLﬁ'mﬁuna:uﬂu%‘mLWﬁ (Transgender)

31N ULaN15UTTUIUNITAUNINETAIN Asia Pacific Transgender Health Blueprint lngyatis
LT ELUTAN Ns1udaunes 1n3SA (Asia Pacific Transgender Network, APTN) laaiausyautaunisal
Pilyanatiumaeg 311U 9 - 9.5 auauluginiaeidenazuudiln dmsuusemelne Ivoyaainnsy
avaulsn nsensvarstangy Idameduarindsuunddiumalulsemalnefomaogusza

1 1 o w

314,808 Au (APT Network, 2021) wsigalifiteyanuudaieaivaifvesmedumeanddiagagiedndn

Y
[

' A - S vaw 17 o A1 &

nguAundAIUaINuaIeNIuNAYIe LGBT Uu Iduanunsalvaiumungvesd1ildn ilunns
wanseendeendnualnnududmvasdieduiswessatisuanuveuniosateuniunangnuaeviaeudu
pansiinauindueueedulunisianitduseaiuegell duveunuull dusguuuudifiniiuay awdin
& ' a & v o v a o = =
Jumsuustsziamansateumamanndudimuueliyaeaiiaiduauvainaigniana $9139zdl
wWUUTEIANTTOAMTEINeRNUSBY 9 inTIzAuLAasndudauraunTosAllaNNLANeiY wAd1MTY
ay Avaow v 1 Aa o ' ] 1% < %
NIy IdeyaiuiAnguiinnuvanva1en 1A end nguaud e (Transgender) WWunan
Wit Anwidiungfinssurestinvesieanguil wWethurimunlubuinianisdaidieidinsy

o .«.:4' i v
UANDUNYINQUAUVIALNA (Transgender)
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dayals=iInsANERnS

1) WA W (ARTNHWA) 2) a1g]

3) a1dw 4) sz@FunisAnEn
5) @nunaw 6) snulAefuralRau

aAlsznauraInIsamiian
1) v H L N sLAun e
2) Tsqusunisayvin
3) AaenAsEasIue T
= = . =
4) FapegAManIsviaien

= = o a & o & o -
5) NMFUFNITUINLIINNUIUUINITUTDUAALVAT

= Tt R e e NT P RSN T
6) LUASIaUDY

» Amfinviesiiangueudnumea

o = =
7) FANAITUINA BLA UV NERZNIFUSNIFI90 (Transgender)

PN LauE 1ia (Mancini M.,2012)

v

MmIETANIRsUNsaLTiugsiauiien

1) lsunsuvieadiaafitnaula

2)  NIFRILATHNITTNE

3) Anslszanuanuiimine e uRifaade

4) nﬁs‘@"z’mﬂ'ﬂ@mﬁn’t.m:ﬁmﬁu”l,ul:wimmums‘ﬁﬂuﬁ'm

5) yaainsarulfiiReudndneuiaanuuszaansadiuny

6) nsdpReE s Auar AN LT Yie s a0

7) nsdRnNsinFea R cTuns aaadelunisviaadies

8) nITAmANITUN Fenfdmmssuindananssnusanswenns
NNV

9) nsdANTTUTENNIEATLLAS I g ALAT TITY

Au1: Fdnewimiranivieaien neznenae

yipsWeauaznyin, 2551

AN 1: NFOUBUIANNITINY

v @ ] PN

N3850 I 1N sInIL g U sEmad mTutnviesienquaAnd1uwna (Transgender)

Va o

N v o a ao v a aa 1 v o & o a &
ﬁ&?ﬁ]ﬂl@ﬂqﬁu@ﬂiaULLujﬂG]IUﬂ']T]QEJI@EIISULLU’Jﬂ@LLagwq‘H{]WLﬂU'}"U@QMWU?%QﬂGﬂ,‘U A9l PILUIDATY AD

L =

Uszyansaansluiiod mAan1n 918 913N anunn seAun1sinen eldadedeou Qiia1un

9

[

99AUTNOUVBINITIALITT LazfadTaun sgrunisaugsiauniies ielimnadududsniu fie
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WININSIRd g U seimadmsutinvieaieInguaut s (Transgender) AansouRIAALUNTT

[

d

)

ad o

A5AUN1578

nauegeildluszifovidoidaviuna loun dnvoaiivrvnlnemdunguaudiuina
(Transgender) st uima way Wedrume fideny 18 FTuld S1uau 139 au lnsmuaunguiioes
1ngnsvesABLATY (Cochran, 1977) Tunsdifilinsiudunulsznnsiuiueu Tngldgasmmsindud
Snnudunnaudunguyaraifianunainvatemana (LGBTQ) windu 1 Fadululailéfivszuing
fanuaazidunguauduine (Transgender) 3sldsanfignuitaunguivintu 0.1 wiedndudesay 10

Ya v

31NN1SAIUIUAING U819 LaTurungudiegideiudeyanidu 1383 feg13 Fa3duas

Y

afiunsinudeyaidu 140 dege Tneviinisidonngumeditiag MINUTIUTINTOLARUUABUN UL
inlnanisquanedslaglildainuuiazidu (Nonprobability sampling) Inefiignisie nisidenngu
fvgrawuulmm (Quota sampling) Tnawuadu wedune 70 au Anluipeay 50 uay naduine

a & v ! A o ° A o o
70 AU ARLUUSDEAY 50 I@Uﬁ'ﬂuﬂﬂaLW@V]']LL“UUa@‘Uﬂ']lI‘UUF’WUW']QJG\]']U'JULLUUﬁ@‘Uﬂ']lWlﬂ’]Vuva’J

NITUIUNNTINY

Fudeyauuvasuamosulet luduneuilfideagynisdnaudesnisvestinveaiissn
Inefidungueut e (Transgender) wisdumea way wedruia fifleny 18 VYUl S1uru 140 Ay
\AerfussAUsznouvesensiiisIssUsmanmsgiun s iunuvessiatiiey i
Anvuiindniifiienisintiiisasaussmavesgsintduien Wesrusudeyasiie 9 wdideyaun

Fups1en Useunana vdsantiudthuiedusiena

I4 i o o a v
nsadansesiienldlun1sive

v

WeldmruaeIedislunisifivniunuteyadusuvasuaiy lnedinisdstadiniuainwuafe

d2

A

VIE]E{]VlLﬂEJ'JSUE’NﬂUﬂ’]iVIENWIU'] I@Elllﬂ’]i(ﬂi’ﬁ]ﬁ@llﬂmﬂ’]W“U@ﬂLﬂﬁax‘il@‘Vﬂ@U Uuvdasuaulauali

o

L‘?JEJ’J“U']ZQ‘\]'WU'JU 5 11U LW@G\i?ﬁ]ﬁ@Uﬂ’J’]&ILWSQ@ﬁQ‘U@QL‘LJ’P]‘VT'] f\]'?ﬂU‘lJi']Ui'Jll‘U@llﬁﬂ’ﬂllﬂﬂL‘Iﬁu“U@ﬂ

bUYIUNEY NW’JLﬂi’Wﬂﬂ%Uﬂ’ﬂuﬁ@ﬂﬂa’eN'i%Vi’J’Nﬁ’]EJﬂ']'TZJE]ﬂ’?f]'lllﬂUﬁ@]QUi%ﬁﬁﬂﬂ’ﬁ’mﬁJﬂﬁﬂﬁ’] I0C

o

@S @30y

(Index of Item Objective Congruence) di@a1 I0C AU 0.80 ntuhuuvasvaulunaasdld (Try-

(%)

out) Auyeraniguenitlidlinquitedradimanediuiu 30 au wathumAIANeulagIENIA
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FuUszansead leeldisnsAuiameansauda (Croanbach) laadudseansoanvesasoudn wirny

0.87 Tnewuvasuauausanusaandy 3 @ Town

| PN v Y

gl 1 Jeyanuuszansmans Uszneudmie 1) InAan1w 2) 81 3) seRunsang 4) 8T 5)
seldlafgdoiiau wag 6) @01UAM 11U 6 U8 YOIADULUUADUAINYBINGUAI9E19UTEYINT
Unvieafiganguandiuime (Transgender) FududnwazUUUADUNULUUATIATIENTT (Check List)

| =i = o v a Y a a o A v o A i

dui 2 Wukvvasuaunldussunisliuimsvesgshiadnigalunsindiiednnsussinaann

3 ] a (Y o ' q' J £ = [ v o
93AUIZNBUVDITIUNITUNNEINUUTLVINTUNNDININGUAUYINLNA (Transgender) @9LUUTDANN M
UaeUn dnsussiiludbuudi@asm tana (Likert scale)

dun 3 1 Wunsiauinsgiugsiadufiediildilunwimalunisnsadsaduninsgiuludiunig
aliugsiadndien 9 ddtn anUssnsinvisafieinguaudune (Transgender) Jadudadaiulany
Un In15UsziliuAwuudAsy 1ana (Likert scale)

d2uil 4 Wudnuvateilla (Open Ended Questionnaire) wialiigneunuuasuaiuliuans

ToRniuwazdalauenue neifumsliuinisvesgsiadnien

nszuaumMstiudaya

[
Va U

Adelamiiunisfiusivsiudeyaniuadusdl

VA v a

1) wuuaeuauesulal fIduuanmenslanlitutinvesfieanguautiumea (Transgender) Wiy

Y
¥

oS ingUsrasivesntidonazdtuadlumsneu iuteamadodsauesilarl 1duA wa Transgender
Travel Club wag wonnaiAdusing 9 IREPEN

2) ihagmeunuuaaua1uUsza 10 - 15 w17 Lag0aunInTeUNIWIINILITNAd e
Submit
JadednsmeunuvaeUA NS YALY IOl

3) A5IAQULUUADUNIUNSUAUNINITLUY Google Forms WAz ATI9A0UAINANYTAIVDS

wuuasuaNlasundu uasthuuuasunuauysadluussananalutunoustaly

NM3IANA/NTIATILINANTTITY
= a v 5 dy 4 a a v a a2 a § Y I a v ! dy
mM3fnudasilldmatianFidedaliinu lnemsinngvideyaisuazidundaseluil
muszeuizidedeUiinn malnseidoyaideUsuna Tunideassilldlusunsudusagund

AnuansalumMTinsgideya lnednauetoyalusuuuurenissusenoumnuites lagldada laun
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Aud Seway Aady wardiudetuuninggiu Tunsiengideyaresuuuasuniy Mntuhdeyaila

MNuULFBUNLNYINTELATIR T T uMIIN NI Wg U ssmed s uinvies e anguaA Lt e

NANISANEN

mﬂmiﬁﬂ‘mLmeqmﬁmﬁﬂLﬁmGmiJizmﬂﬁm%’Uﬁm/imLﬁmmjmu%’mmﬂ (Transgender)
awuwsaa§ﬂmaﬂﬂiié’aié’ﬁa§

1. dnwagdszansemanivesiinvionfianguaudiuina (Transgender) 91nngusogfinou
WUUaBUAINAIWIY 140 Au wudn dndlugiiieny 25 - 34 T (48.6%) aunsanwseauUSyans (67.1%)
o1dnniiniuuisienay (44.3%) anunnlan (62.9%) fisreldladedefiou 25,001- 45,000 U
(22.9%) wag 35,001-45,000 UM (22.9%) Wiy

2. dnwaigngAnssuvestinvoudieanguaud uine (Transgender) 91nnguR1081970 DY
LuvADUAMIILIL 140 AU 1UT auvaudnlunsiiumsvion st semauesgnounuuaaunuLile
foensluvienflonindeu 130 dmeu (23.6%) Ineflinquszasdvanlunisideniioziduniefuudomii

Ly

g NDYILLULUINITHAUN B LNYL 107 A1MBU (20.4%) S9feuAun19bUnoaNeIn19usesneLay

gl3U 112 ARy (24.3%) AIseazideniiuandlunisned 1

M15199 1: LanA1ede kazdiunds RuniInIgIuTeeIalsenaureIn1siniviedseUssne

ANWUSNOANTINYBY MUY 30Paz ANVAZNORNTIUYVDY U (AY)  3o9az
Hnvinadian (AmaU) Tinviaaidien

anmpnanaunly Togusvasavantunisiden

ViouflwasnsUseine Wumstuusenidien
vioadien 130 23.6 wanasioull 72 13.7
WAHDU
fumuddnd 4 111 20.1 ANUOUGULA 76 14.5
AALLNS 76 13.8 awsiula 77 14.7
LAUNI
vioadien
AUAIINI 63 11. YrguugnIg 107 20.4
TUSTIN Wuvnsvieadien
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LAiuAlIIN 75 13.6 (EETEEEE L 79 15.0
Huegiiiey gneies
slan
UNFIUTUAY 42 7.6 vdndlamides 72 13.7
BEERHR AMwlunIg
vioufien
Bu 9 4 0.7 WAN1sUTENdn 41 7.8
Bu 1 0.2
39U 551 100 37U 525 100
Tsunivfithviedien
Foansluvieadien
Lo 105 22.8
glsy 112 24.3
waN3N 34 7.4
DI LUile 86 18.7
oSNl 40 8.7
Towweiie 83 18.0
374 460 100

3. pepUsEnaUMIIntIAeIe 7 ssruszneuiudieidudiuddalunisdndiietsnsusemeiie
Aansiauluiwmiamsdatiiiedsied semedmsuiinveaniien Mnngudegsinveaiien fanw
14 v o A ' a o o a v A d' - A a ) ¥
AoaNsNsIntigsnslsewmalaeusenidniietegluseduinunniign (x = 4.24) Wennsanlunegde

v 1Y o A a a < 1% PN J Y 1 = v d' - 1% Y 4
LAINUIIAWeNaTsYTAIAuNag I LuiuinguiiegallaufeInIsngs (x = 4.69) Muriant
Wsuazdinaman (x = 4.57) sunmugnlelun1siiunie (x = 4.24) AudaRanan1an1sveaiied (x =
4.11) fuUnWn/lsalsu (x = 4.10) wagAUANAIAITUTDIIUDIMT (X = 3.96) MUANU AITI8aTLEY AN

LAAILUANSIN 2
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M13197 2: uanIA1lade wavdIuleLuuInIFIUYeIRIAUTENo UYRINTINU LN I sHIne

3 LY e [ a <
29AUTENBUYRINTTIN X S.D. FTAUANAALIAY

o A '

UINYINNUTEINA
1. gnummuelglunisdunig 4.24 0.54 JEAULINTIFR
2. fnunin/lsawsy 4.10 0.58 JEAULIN
3. MUARAANTUIBIWEIMNT 3.96 0.58 JEAULIN
4. PMUARIYANNNITIBUTYY 4.11 0.52 JEAULN
5. uivtisvisedaanen 4.57 0.50 JEAUNINTAR
6. ANULVRITDYDY 4.05 0.59 JEHUNN
7. MuenansntdsAuN1uwas g 4.69 0.52 JEAUNINAN
59U 4.24 0.54 FEAUNINNEN

4. WINIFIWNTIAVBINTIANTUWNLIVBITINAUNTYT MUAIUADINTTVBITNYIBATEINqUAY

Y

P (Transgender) agluszAuannigaiieunniidiineniiudiyinluises msduaiunisvivegly

'
a

sEAuNIn Feseednisvinisduasunisieiebmdnfstdnviesneinguiliindu anngudiegiedany
FAoIn1sNsIniieIialssmalaeusEntiedinasgiulunisanitivenu egluszduiuinige (x =
A a =4 v v v ] =i =~ < v Y A
4.35) efiarsundusiedoudinuit sulusunsunisvis aesmhaulaidudunngudisgneiinig
Ao9N159189 (x = 4.51) duarudaende (x = 4.49) MUNTALESULATYFRAYLTY (x = 4.43) A1UN5TN
yaansarudfuRanuldmuizan (x = 4.36) A1un1sdndanmneaiuasiney (x = 4.34) A1u13
Usganunuiugsnaieaisn (x = 4.30) Munsindadnneanuaenin (x = 4.24) Aulinsdaasunis

18 (X = 4.20) wazmulunsesnufdIwInasy (x = 4.19) AUAISU F9518aLLBUANLENIlUAISI9N 3

A15199 3: Aafe wardudeuuuNINTFIUYRRTIAN1RTF NN SALTNgIRAT LYY

WINTFIUATIAN I TN IR X S.D. FZAUAMUAALIIL
=]
g7
1. Tsunsunsvisaigafiiaula 4.51 0.72 JEAUNINAN
2. finsdaaun1svg 4.20 0.78 FEAULN
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3. fimsuszanunuiugsiaviondion 4.30 0.77 sefuanTign
4. finsdndpAumaniazinnu 4.34 0.83 syiuInian
5. finsdndssunemiuazan 4.24 0.75 sefuaniign
6. finsuiunnuUasnsie 4.49 0.75 syduNInTian
wsgIuFITIansadugsiati X S.D. FZAUAMUAALIIL
(il

7. linsynusiedauandon 4.19 0.86 JEAULN

8. AUEASULATYFAIYUYU 4.43 0.71 syduNnian
9. dmsdayaainsdiuluRau 4.36 0.82 syiuNnian
59U 4.35 0.59 sEAuNInign

q

nideadeilldfnwanuduiuvesiutniefmuauuaniants it semadmsy
tinvieaflsanguaudiuime (Transgenden) seminsdnuaizUszyinsmansfunginssunisviesiie,
03AUszNOUNTTAULTALY uay mmg’méf’;%’fﬂmiﬁ'}Lﬁuqiﬁﬁ]ﬁuﬁm lngldaifinisnageuunuy
Independent Sample T Test WU LA ﬁmmé’uﬂ’uéﬁ’quaﬂ'ﬁiumsviaal,ﬁmL‘%'aqmmwé’niums
Funsludnauseing druaudeanisdunvislug g (Sig 2-tailed = 0.146) wazidunisiidoanisiy
viofiglauglsy (Sig 2-tailed = 0.011) wazduwusivesdusznounsdaiiien duflinviels s
(Sig 2-tailed = 0.019) uazfuMIMUAAUNIIDNTEY (Sig 2-tailed = 0.074) 91 TAINuAUTUSFU
awvandnlunaiumsluialszime fudosnisfiumnuidusgueaiiousulan (Sig 2-tailed = 0.048)

sEAUNIANYIAININUSYIRSazUSYe 93 dauduiusiuamuinnvielsausy (Sig 2-tailed = 0.040)

v 6

wagdlanuduiusiunisliusnisvesimihwinivisedaaman (Sig 2-tailed = 0.023) wazdailauduiug

[y

v NEuAAdesnTsiuiFendedasiinunn (Sig 2-tailed = 0.005) fssgaziBennsed 4
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= Y A & [ o [ [ o A ' o (YY) | ~ 1
M990 4: GnLLUiVILUU{]Q’%}EJIMFYI’iﬂ’muﬂLLule'NWWU’]ﬂ’WﬁﬁlﬂlﬂW]EJ’)C‘I’NUﬁzmﬁﬂ"M'ﬁU‘UﬂVIENLVIEJ’Jﬂqu

ALY LN
Uaeau gawdsmdutaselunsivuanuinanauinisinuiiiefsussna
UszanseAdans dusuiinviesieanguaudiuna (Transgender)
NHANTIUNTS 29AUsENAUMSIN  WAsgIUITTANITATuUSENII
' a a Al
yiaaLien g Sk
LNAR NN *x *x -
ar]sal *%* _ _
A0UNN - - -
SEAUNITANEN - ** -
=

TN - - -

v a oA
s1elandsmaLhau - - -

1
o w aa U

** Lanananunselmnudunusiusg el dudAnisadanseau 0.05

<

- Jiflaukansnanunsslufianudunusiu

anueNaLazasU

INNITAN BT UINIINITTAU TR UsEimad mSutnvienieInguaudiaine
(Transgender) aunsninunagunatazefusienan1sidulanail

1. n19338Aalinudn dnvieaiiendiulng de1g 25-40 U aun1sfnwseduuSyyns 01w
nrnuuIEnensu an1unnlan dseldadedeinau 25,001-35,000 UM Lag 35,001-45,000 UM
wazaungRnssutnviawied wuin d@ulugdesnisluvisunerinieu Geaenadesiunanis@nuives
(Kaewthip, 2020) find1371 Wnviesiieanay LGBT d919018 26 - 35 U aunisAnuiluseaulIaynyins
a1@wmduninauuisnenyu Iseldindesdeiiousg 15,001 - 45,000 U foinistuviediiaaiie
WnWouludisiunge drudnguszasananlunisideniasifunisduusenimeniowusinisiuns
viouiied Jauanslmiuinuseniuiealdiuddglumsimbhiiiealiduiniesielunguil Msidiunig
1 dl 1 dl L4 1 d‘ % 1 a a 1 dl 1 d!
Viosfgsinelssimaiadoinsiuvisaiienindow waslisuiuneluvosiemaseinanauglsy §9919
[ 1 <) ! e v o 1% [
Wuwmsznguissmalunavglsvillunguussmnanliniseausuniunainnalsn1une aonndodnu
(surmsiienIsaseanwaziiduwisUszmalng 2559) nd1131 919 LGBT danwaznginssuiienly
LNDUINITAIUANLTUILAZUTNITNIAIUNITVIDNNYT Lazdannaodny (Daly, 2021) nNa1271

nauay LGBT dnagluluineruseimaniingnungdo s ugiinnunainnalen1une wagdenndediu
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(Ammaturo, 2022) INA1IA9NNTVIDATNYIVBINGULTANUMAINMAIENIUNA LHDINTNANIAAABIAIY
Wieumamavatediadluglsy Felun1sdndinerdmivinviewnegrlunquandumavialvgiaing
waInvaNeManAsantasunsauy

3. M5iN15IANIsVeenlvdaenmAa i ueInlsEnaun1sIntIiied awn wirusAlalunnsg
LAUN19 T5ausunsefinn Snn1a1svTesueInis A9agan1enisvediiel FeaennaesiunsAnwves

(Rattanaprayoon et al., 2019) U141 N133ANTANUNAN FeFlagAN19NITHRLNYY TINdeNITIIUTNS

A15TANITAIUNITLAUN Y9NV BIAIUU LN BUNISITUIAUSTENDUVDINITIALNAED S Tuded

1%
[ ) Y
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Abstract

The purposes of this research were 1) to compare Mathayomsuksa 3 students’ reading
comprehension achievement before and after learning management using KWL Plus technique and
2) to find out the students’ opinions towards learning management using KWL Plus technique. The
sample was 45 Mathayomsuksa 3 students studying in the first semester of the academic year 2021
at Yupparaj Wittayalai School, Muang District, Chiangmai Province. Instruments in the study consisted
of learning management plans, a reading comprehension achievement test and an opinion
questionnaire. Statistics used in analyzing data were mean, percentage, Standard Deviation, and t-
test. The results were 1) Achievement reading comprehension of Mathayomsuksa 3 students after
learning management using KWL Plus technique was significantly higher than before learning at
the statistical level of .05 2) The opinions of Mathayomsuksa 3 students toward learning

management with KWL Plus technique in the overall picture were at the most agree level.
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Guidelines on Development of Local Tourism Interpreter in U-Thong district,

Suphanburi, Thailand
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Abstract
The research is qualitative research the objectives of this study were 1) to study the potential of
local interpreters and 2) guidelines on Development of Local Tourism Interpreter in the U-Thong
district, Suphanburi, Thailand. Data were gathered from in-depth interviews from the primary (key
informants) were divided into 3 groups, totaling 15 persons including interpretive specialists,
tourist and interpreters in the U-Thong district, Suphanburi. Also reviewing relevant documents
(Documentary research) to find the story of the community. and field survey, which surveyed the
readiness and role of interpreters in the area according to the principle of enhancing the real
experience for tourists (IT-REAL) is 1) | — Involving, 2) T - Thematic, 3) R - Relevant, 4) E -
Enjoyable, 5) A — Accurate and 6) L — Logical. The results of the study according to objective
number 1 found that the first aspect of the outstanding potential of the interpreter in U-Thong
community, Suphanburi province were 1) smiling face. ready to welcome tourists 2) having a
positive attitude towards the community in the area 3) using a device to help tell stories 4) using
easy-to-understand language that is straight to the point, not complicated, and 5) linking the story
to the place or things that are close to tourists and the second aspect, the potential that should
be developed of the interpreter of U-Thong Community, Suphanburi Province, namely 1)
storytelling without priorities 2) Excited every time having to speak in front of unfamiliar people.
and 3) not looking at the audience or staring at a specific point and the results of the study
according to objective number 2, guidelines for the development of local interpreters U-Thong
area Suphanburi  Province, namely 1) guidelines for building good relationships
2) guidelines for prioritizing storytelling 3) guidelines for linking conversations with intimate stories
4) guidelines for using tone of voice in storytelling 5) guidelines for creating narrative learning
through the five senses; 6) a demonstration of the use of objects for presenting signs; and 7) an
approach to the use of body language in communicating gestures for storytelling.
Keywords: Storytelling, Local Interpreter, Community attraction, U-Thong District, Suphanburi
Province
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