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Price

Easiall, two general factors—demand and supply— \. <

determine the level of prices In any market. Demand factors
are the Intensities and loyalties that customers bring: h
wiling and abk they are to pay for airtrar

ow

wttion, Es

ot 3 carrer
ntof

Supply factors involve the quantiy of seats
[
supply ks the total cot of producing and marketing
that are made wakate.

25 In 3 partiaudar market. The major compos

Thus, we will canzider here the twa majar factars th
determine price kevels: demand, and productian and
marketing costs

The broad 503l of 20 airline’s promational acth
revenues 20d prot

Increase

To accomplish this, 3 carrier must engage in

ctwities that inform,
persuadc, and remind customers i the target market about
services.

The principal tas
prospective c
demonstrate its supeiority over potencial iternazives, and then ta
£NCOUr3RE CLEZOMETS ta try the service and form their awn apinlons.
When a product faces competition from clase substitutes, such a5
competing carriers, the pramotional cajecti b generally to
Persuadc Qusomers to buy the carrer's sonvces rther than anather
carrier's services

In promoting 3 new em i often smply to inform
tamess abou the existence of

slavinams inniazm Feommasadnniza
mrduatuaTie e Inndasas lussAemen iy

whwanesasmen il (Astine Objectives)

Product Life Cycle{PLC)

B

7

Demand

The quantty of tckets purchased by cuztomers ina

twil argely dopend on the price o

Few customers woukd be willing or able ta pay $1,000 5 \

for 3 fight fram Miami to San Franciaca, regardiess of =

the service pravided. Yot f this filght were priced at

particutar mars

$100, the number of tickets that could be zold would
probably far & number of seat:

v lustrates 3 fundamental principle In economks
regaraing the dof 3 procs
tem falls, the quantity of that item purchased by
custamers naemally rises [

# more competeion armies In the marketpiace, ¢
effort & drecied taward reminding customens of
‘experience with the service sad encouraging thenn
e

e promotions!
e favoursoic 18

contirwe
or t0 Feturn to 1t f they have switched to nother crrir,

Adyertising ks anather Important element in the promotionsl

Much of this activity s carried out by the carrier’s sakes
\at senice 3 particular agent

A major goal of prometion & to et cus
Anow that the camer’s services arc
place, This call for selecting the right blend of
promational actities—the combination that best sults
particular market.

Demand

Demand/2

in
quantity demanded, bt there
are other factors in or determinaats of market
demand.

o can readily soe the importance of p
determining th

Inchuded are the preferences of passengers far
ae airkne over another bacause of same res
percaived difiererce, the rumber of passenge
1n 2 particuar market, the financial status 3ad
Income kevels of passangers, the prices of

competitors and related traved expenses, and
passengers’ expectatians

garding future prices.

Place

Grimers
R must be avallsls when and where thy
waren

For azendce to be of vake

The place element in the marketing mix
inchudes all matitutions and acthdtics that
coatribute to delivering the product 3t the
times 3nd to the places consumet
desire— i other words, convenient
faciltes oe sakes outets where customers

Demand

Production and Marketing Costs. r ‘

Procuction snd markcting c bearngontheprces [
nine s The o e s s o b cowreay | XU
‘operatian are its direct operating costs—tued, crew sakark

Indirect operating costs, or fxed expenses, auch as malntenance
costs, general administrative casts, 3nd th
‘associated with pazsenger servicing, 3l mus
revenue generated on fights throughout the

marketing expenies
be covered by the
2om

Thes, in 3 sense, the production and marketing costs of the carrier

represent the floar under th price et for the carrier’s product

In the airiine Industry, ther
(1) the carnier’s own sales offic
{FTOs), oty ticket cffices
affces;

2) other carriers’ sales offices,
13) and travel agencees

three basic types of sales cutlets
ding field ticket offices -
03), and centralzed resenvations

Several variations of these include joint Sifine/milltary ticket

affices [JANTOS) and combined sirfine ticket offices {CATO:)

AJANTO, 3 the name mpies,Is located 3t 3 mitary base and s
rom ane or more carriers that

airports close to the milkary base,

ene

ACATO ks generaly found In
moee carriers staff the facilny.

allchy; persanncd trom twa or

s i ey

10

g

Promotion

Promotion is the communication between carrier
and customer.

This communication

be achkved in varlous ways,
butthe two mozt important farms of promational

communication are advert metimes referred to
‘a5 mass sciling) and pet

eher pramoticnal acthties include frequent fller
B0 swecpaakes, affies, two for - the price of
ooe alr travel, and free Pvcaway itoms.

Anairine’s awn

ez offices can be an e or oft
ine. The oniine sakes office & located In 3 cty
served by

the carrier.

An offine sae cated ina
larger metrapolitan arca; usually ol major
‘carmiers have aff ine sales aff

office ks nomally &

1d ticket offic

the name Impiies, are
located at the airpart in the terminal a

acrana
majar 2rost sOMEWhArS RS the PR,

3
T
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Stays with the passenger throughout the travel.
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Evaluating Service Quality and
Productivity in the Regional Airline
Industry

The ability to compete in today's increasingly
global marketplace is one of the most important
issues facing America. Two critical elements
affecting competitiveness are quality and pro-
ductivity. On both dimensions, the ability of
U.S. service providers to compete with their
international competitors appears to be falling
short. While there has been a wealth of litera-
ture devoted to productivity and quality im-
provements in both the manufacturing and ser-
vice sectors, unfortunately, in recent years, this
research has not resulted in significant improve-
ments in either efficiency or quality with respect
to the delivery of many services. There is an

large part as a result of the industry’s firm com-
mitment to improving productivity and quality
of service. Evidence of this commitment is
apparent in the current composition of the
rapidly growing regional airline fleet. In a few
short years, regional airlines have moved from
operating small, general aviation-type equip-
ment to today’s modern fleet of state-of-the-art
aircraft.” Despite the adverse economic condi-
tions that have plagued the aviation industry
during the past three years, regional airlines
have continued to upgrade their fleets at a rapid
pace. The regional fleet is expected to continue
to introduce faster, larger aircraft during the

We'd like to understand how you use our websites in order to improve them. Regis

Theoretical Article | Published: 12 December 2013

Service quality and productivity in the U.S. airline
industry: a service quality-adjusted DEA model

Kanghwa Choi, DonHee Lee ™ & David L. Olson

Service Business 9, 137-160(2015) | Cite this article

1771 Accesses | 22 Citations | Metrics

Abstract

The airline industry faces economic challenges making it paramount that they provide
satisfactory service to customers relative to their expectations. This study uses a service
quality-adjusted data envelopment analysis (SQ-adjusted DEA) to study US-based airline
carrier operational efficiency. We found that airlines can overcome the traditional tradeoff

between quality and productivity. Using SQ-adjusted DEA, we were able to find how airlines

B B T T P B B o R s T T PR |

We use cookies to personalise content and ads, to provide social media features and to analyse our traffic. We also share information
about your use of our site with our social media, advertising and analytics partners in accordance with our Privacy Statement. You car
manage your preferences in Manage Cookies.



ALLNBLATHARNNITAR L

Lehrot ik BUERT 57 sliccPlayer

Overview
* Introduction to each Industry

* Marketing Mix (8 P’s) of each mode
1. Product (Product levels & Service Flower)
Price
Place (Channels of Distribution) THE AIRLINES INDUSTRY
Promotion

People (Employees & Customers i.e. market
segmentation)

Physical Evidence
Process (Service Blueprint)

8. Productivity & Quality (Service Quality
Dimensions / RATER Analysis)

N e

a2

Published by James Blankenship
Chapter 6 Transport Marketing Roadways - BEST Railways Airlines.

https://slideplayer.com/slide/667 | 864/

https:/slideplayer.com/slide/667 1864/



v

= P 1
LLNQAld o« LAANAL A

Al esmaseteviesaaludssinalve 4440
:::,,,w’ o Ll heath [ Search ~ %' Thaills - Thai Library Integrated System animsisui
e sl - AUNNUANLNTIIMIMIDANANY
Article types Format: Summary v Sort by: Most Recent Sendto~ Filters: Manage Filters minndvaiatussangny Home:”: Basic Search 2 ¢ Advanced Search | Browse\...) BACK D H€|P>¢ FAQ
Clinical Trial ‘ ;
Review

Results by year

Customize Search Ti agsmstswgudaya TOC waniafatu Thaills nsan ailas
! Sarche . o * [wnvindideywduns login 1l Internet Explorer wnu)
Textavailabilit Sort by Best Match to display results from highest to lowest relevance to your search anin N TG T A -— P
e - ® fems *** fidlywrdmnts Download 12nets i Refresh wiwva autay IP Server dmamawfoubuaviu
5iracl &
ALY :
Free fulltext ® InitNow .
Fulltext alasmnan 5
1 uitydina Sustasiny wodnmstiou adndt
PubMed Commons Download CSV
Reader comments Search results
Trending articles Items: 1 to 20 of 3636967 Page |1 |of181849 Next> Last>>

Related searches

Publication dates Wuafatihw Thai Library Integrated System (ThaiLIS) | Thai Digital Collection (TDC) | Union Catalog (UC) | Thai Academic Reference Database (TAR)

mental health
S yeare | Effects of an Integrated Health Care Program for Children :
10 years r public health
CostoiTage.. 1. Jin Kyung P, Ok Hyun K.
J Exerc Nutrition Biochem. 2017 Feb 9. doi: 10.20463/enb.2017.0037. [Epub ahead of prinf] oral health
Species PMID: 28190304 health [teracy | v
Humans a
" | = , wignny TDC
Other Animals | Cornelia de Lange syndro e and molecular lmgllgatlons of the cohesin comglex Abstracts from the  health benefits
2. 7th biennial scientific and educational symposium 2016

Clearall Kiing AD, Krantz ID, Deardorff MA, Shirahige K, Dorsett D, Gerton JL, Wu M, Mehta D, Mills JA TDC daazls

i i - 3 . ey o 8 ¥ va a v v v € d g v Py a ¢
Show addiional fters Carrico CS, Noon S, Herrera PS, Horsfield JA, Bettale C, Morgan J, Huisman SA, Moss J, McCleery  Titles with your search terms z TDC wia Thai Digital Collection ifiuTasomswilvzas ThailIS fidhwnawiabivimsdudugwaanaianansatui dodiwanssatidimas inenfinug

J, Grados M, Hansen BD, Srivastava S, Taylor-Snell E, Ker LM, Kalz O, Calof AL, Musio A, EGENSe  anaiysis of gene expression inthe nervous nuimsiisuasamsd nusmaamninedsin 4 vhdsund indamn ansd wasuaang imsaldumaiagdasaldounnaanioeas mols

:mHJE:Aael:rlsderisA 2017 Feb 12. doi: 10.1002/ajmg.a.38161. [Epub ahead of print] i s bl ﬁauﬂuaﬂmfm inﬂzlﬁﬂaﬁamaﬂmﬁn 'la'nfmméanwﬁwmdﬂlﬂmﬁu M
PMID: 28490301 Mitochondrial-Shaping Proteins in Cardiac Health msadiumstudaatladwiuas migrate dayannseumdn vihdseuutmideusaoud sy lainmsiaausmstion mmhdavauidssuubisuanda
and Disease - the [Cardiovasc Drugs Ther. 2017] T vt s ivendenanzn o dilassmngtumslianuuagiaomsisianuag 4 bidoan wlalidoanlahanusimiilysulivia
| Factors Affecting Uptake of Postmortem Examination in the Prenatal. Perinatal and Paediatric The economic burden of diabetes to French Wumsaauaaanisidn wasianstvaaaly
3. Setting: a Systematic Review national health insurar [Eur J Health Econ. 2017) TDC ﬁu;miauaﬁm
Lewis C, Hil M, Arthurs O, Hulchinson C, Chity LS, Sebire . p— TOC tsafoumavhmitannsodanToosdulydog wiauadn visasty 239 50 danin bimsilaudruadodtmannsodudug maya SuysasTasonste

BJOG. 2017 Feb 11. doi: 10.1111/1471-0528.14600. [Epub ahead of print] l3au‘1ﬁm‘s'hfnu



v

A -V Al
LENQAYd - LAANAL AL

Login  Register Help Cart Admin Blog

remeraldinsight

HOME JOURNALS & BOOKS CASE STUDIES OPEN ACCESS Resource areas: [r

brought to you by
Ramikhamh, Uni

For Libraries  For Researchers Products & Services For Customers Events About Blogs

Ready to do some research?

Search to access the best journals, databases, and ebook resources from your favorite
library's collection.

Articles and Chapters - O\

Advanced Search

Discover new things
Better Resea rch Journals. books and case studies - a library of real world research at your fingertips

ProQuest Dissertations & Theses

Database: deep dives on every topic.

R~
Accounting, Finance & Business, Management & Strategy Education Engineering Health & Social Care
Economics
q n\ )
D, =t
S | r
HR. Learning & Organization Information & Knowledge Library Studies Marketing Operations, Logistics & Quality
Studies Management

Curated Simplified Connected Results




v 4 J g = = ed . |
lum?mqmuumgﬂ LLﬁJ‘]J'Hi’Eﬁil’ﬂﬂ%ﬂqﬂ“ﬂﬂwﬁﬁ’]ﬂﬂlﬂﬂ TUBENUABNTULATBILEA

. = LA A .
ATUUILINWAIANT AT ILAZTBIINTAITUF AZTAE8Y AaL ﬂlWEﬂHﬂqﬁ‘ﬁxﬁ‘qﬂﬂ’li

1. APA Style (American Psychological Association)
= I = PR . % o £
Lﬂuﬂlﬁlfﬂ.uﬂqﬁ'ﬁﬂ’i’lﬂﬂﬁ?'ﬂ"ldﬂ\ﬂ'ﬂlﬂﬁ‘ﬂ ATTHUEHH NN NATUAIANATART 1114
- 9 =& = %
ARV LAZANUNITANSE gﬂLLU‘iJﬂWi‘ﬁﬁi"]ﬂﬂ'l?gﬂLLﬂ_l‘Ll APA ﬂﬂﬂﬂ?ﬂ@l?ﬂﬂﬂ:tﬂﬂﬁiﬂ@ﬁﬂ
http:/fmwww liu.edu/cwis/cwp/library/workshop/citapa.htm
2. MLA Style (Modern Language Association)
& o=lg & % - a = = = -
Lﬂuﬁlﬂﬁ‘ﬂi‘ﬂN'Tﬂluﬂﬁ%ﬂ?ﬁ‘ﬂmﬂ”mﬁﬁ:r’]‘ﬂﬂﬂq& ﬂ'?é‘l:‘]ﬁl‘f_l‘l_l ELFTTELARA NITIR1TTU
aesnunssy wazuean urasEeAans Faeeneguuunisasanisgluuy MLA 8l
[N http://www liu.edu/cwis/cwp/library/workshop/citmla.htm
3. Chicago Style
W un1381989284NNA213T7 FaeeineguUUNNIaIIENT LY Chicago A1M150R
15ann http://www liu.edu/cwis/cwp/library/workshop/citchi.htm
4. Harvard Style
< P P Py vy P e [
Fuzdununisasenisaladguianislgionldann daednragluuunisassanis alé

AN http://www .usqg.edu.au/library/infoabout/ref_guides/harvardonline.htm

ANNAULIN

APA

4 = Y = o 111
E“l.]l.l.']J'Uﬂ'l'ilﬂJEI‘I-J'E]'NE'NI.LEI%'U?TE“Hﬂ'?ill | aAauAY lFaun

file:///C:/Users/User/Downloads/25645795.pdf

a o N - v a 4
mMs@suenansanedinaziietniunsdedauuu APA atuiiuasai 6
(dwduunmudiilunsarsuminedvadadou)

1) widonsly

sUuuu | Fe/ana./@iifan),/Foylde. /(adaiiani). /aonuiifant/dninfan.
duis1au | R sssugunsal. (2530). mslderinents. (Ranindail 3). ngamme:
Inedannwiiv.
Polit, D.F. (2010). Statistics and data analysis for nursing research. (2™ ed.).
United States of America: Pearson education.
fusis 2 Ay ARanual vduRe uway ywue FURA. (2559). nisUsudiuegnlasasagydaminysude:
wwBauazn UG TomIvayUun nTeug. njawmn: dninfuriwvisguiasnsed
UMAINede.
Steinberg. L., & Darling, N. (2007). Parenting style as context: An integrative
model. London: Routledge.
dusiady wnInendeniadsu qudineusnisuasveayn. (2560). SIEVIMNAFNTUIN
amiu Omshingr 2559. uasUgu: uminendeaTaiiou.
gruTavde | et deana. (Ussaninig). (2541). Inggaimmusssuma. ngamws:
UTIUBAT Tasesmsidnssed.

2) unanulumisdenianis

ny Fo/ ana./Ditiam).Aeunaru.lwIeussandns/u.n)/Fomide./
£ da ¢, v a <
7 A@umin) /a0 un U /Eniam.
Y v od da - = a
Ha ana/Snwsdede /(Difuni) Aeumviedounany/in/deussansny/
JII1IIED.) JBomiade/ (pp /sawwii) /anuitiui/dninfiand.
o 0 av o a & o = v a o - 3 - &
fedn [ wemild Sufuwdedn. (2534). mifnwnamzduiiadsunduludn. Tu audnd

Taaw, ¥dind Asndade way wued gIum (u.n). Suyluing)
nNAdInuazlsAIuN, (u. 99-103). NFUVWT: INeIRBAINTUYNU
Usuinelve uavaunauninsumduisusemelne.

Bornstein, M.., Hahn, C.S., Suwalsky, J. T. D, & Haynes, O. M. (2009).
Socioeconomic status, parenting, and child development: The
Hollingshead four-factor index of social status and the socioeconomic
index of occupations. In M. H. Bornstein & H. B. Robert (Eds.),
Monographs in parenting series. Socioeconomic status, Parenting,
and child development (pp.29-82). Mahwah, NJ: Lawrence Erlbaum
Associates.




v/

J

nignnan fhuauna

~ o

Sun@igu 27/7/2555 1:01:54

e

WUsunsusarhwoulunad in3oobondnslu MS Word export 10U doc, .pdf, html k3slwanwauq 1d

uilsghgawio 27/5/2563 11652

Dacu: 18430 AS>

Edraw Mind Map 1ulUsunsudksusarnwoulundd k8o uwuinoiwAa k5o Tududu (Mind Map) faalUsunsu Edraw Mind Map G@228ho/uliuuaasaouddon (Object) udnunuzcnon Aoddlu

msSauluffuRkainkats Wususuun MEBnulsunsudnousie AFaindosdslulUsinsy Microsoft Offic
wigldonuldsainkane suuuunsasunaumsiondludoouuldidusdned

A onapagaria

O Page Ovsrviw |

e wanuAldSeTnowaEsgonL uonanduwasuiodarniaSodoaunsathoonlu

Download Program
http://www.edrawsoft.com/freemind.php

th’]ﬁ[u 2 Edraw Mind Map Mind Map

nauunAoU : NIUIUAILEUSSOUUAINS

KUDQKL : nduonuinauladansauine

uys : https//erp.mju.ac th/acticleDetail. aspx?qid=164

AilaRnA uazldtlsunan
http://www.e-manage.miju.ac.th/openFile.aspx?id=NTAOMTg=


http://www.edrawsoft.com/freemind.php

©

New

Cloud Documents
Save

Save As

Print

Import

Export

Close

Options

@ Exit

Edraw MindMaster

Available Templates

MindMaster Introduction 5W1H Mind Map

Enhance Competivitness Self Evaluation Market Plan

=

)

Make Teaching Plan Product Marketing Basic Sentence Patterns

O S

©
SE & 5233

Olympic History Timeline

Fruit for Patient

Order Process

Company Hierarchy Wealth

Diagnosis Fishbone Diagram

==

Academic Ability Fishbone
Diagram

=24

High Product Costs Fishbone

iPad History Timeline Low Quality Output Fishbone

e

f ]
) =

Avoid Fragmentation ERP Launching Bananced Scorecard Life Plan

Middle Ages Risk Management PEST Analysis

Healthy vs Unhealthy
Condiments

Top 15 musical instruments Types of Cells in the Human
you can easily learn play Body

Iphone History Timeline Ancient India History Timelime British History Timeline

=M oy e ;
= :
ek =

[
1]

Business Productivity
Fishbone Diagram

Turnover Rate Fishbone Sales Decline Fishbone

Diagram

Psychology



MIND MAP

Mind Map

~_—Reflection—__

Aafing 183

.

\‘\"\ - e ]
Power Ponit @  simiundanaisisznaunisaau
Fy

A wAanT /
waaslsznauasaay ©  Wenngwiedal éin ©  dwwideinnang

EN LG = Discussion
wfe naegi ©

Assignment

G TEHEIEMINGIE G S, Lo Adsllsynaunisaau

Testing
uuaTidu annaunnsal

APA Style (American Psychological Association) @
ANTLIU

MLA Style (Modern Language Association) @

NI AVHANTEI fAUNANT AUAI (S g
B S duunau GHIVRRANIS]  Chicago Style ®
uvadauau
Harvard Style @&
gaATigwnuian
anaiiay APA @
WWW.
N Model
212 {/7
i 7 [ 2m
Model JOQEINERIGH ] UMW S
i YouTube

\
Aviation \>

\_ Slide Show © VDO
VDO © Slide Show




THANK YOU FOR YOUR ATTENTION




