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Satisfaction of Using Low-Cost Airline Service Regarding Marketing Mixes
for Domestic Flights of the Undergraduates,
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Abstract

This research aimed to study characteristics and behaviors of low cost airline passengers
who are the North Bangkok University students and to study satisfaction of using low-cost airlines
regarding marketing mixes for Domestic Flights of the undergraduate Students, North Bangkok
University, Rangsit Campus. The independent variables were genders, academic years, domiciles,
faculties, monthly average income, frequently used airline, and frequency of using per year and
the factors affecting satisfaction of choosing to use the low cost airlines. The dependent variables

were satisfaction of the low cost airline passengers. The research instrument used was a 5-rating
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level questionnaire (Likert’s Scale). The results of the study found that the highest scored of the
satisfaction was process (mean = 4.131) and the lowest scored factor was product and service
(mean = 4.030). Though, every factor was rate at a high level. Hypothesis testing showed that only
different years, domiciles and monthly income affected different satisfaction level of choosing the
low cost airlines.

Keywords: Satisfaction, Low cost airline, North Bangkok University Students.
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