Paper Number: ID001

4 a = o At = [ o«
nagnsnN1snaIngsnavudsduAImIeeINIA nadifinyn uSev Aevuea Wndnwsa

Air Freight Business Marketing Strategies: A Case Study of DHL Express Company

ar

a a a 1l fa w o 2
duined Alsvtinain uax nqwal Indadisgna

SANTIPONG JIROTKULKIT' AND KRIT WITTHAWASSAMRANKUL®

l ol L) = ar “a a a e = s ar -
uanqmimmiqsﬂaumw aﬂﬂUUWﬂJU"IQﬁﬁ’lﬂiﬂ’liUU UMMIVETRUNWUUMYIA

santipong.jir@kbu.ac.th

2 e =] a el L L o < e Lo =
Mﬁﬂﬂmiﬂﬁﬂﬂqﬁﬁimﬁﬂ]m%ﬁ ADTUUNAUIYABINTNITUY UNINEGELNYUUUNG

krit.wit@kbu.ac.th

UNARYD

il
L

msAnaurhliingussasdiednvinagndnisrainssivvudsdudmmeennie

a aw a4 g & Ve awv & o o &
NIUANY) UIEW Alevlea Wondinsa lealdisnidadunisdsisenarsiie@nwaniunisal
nansevuIntadvaninuindeunisuanwaranemswisivlusans lagldenaisiiutn daeans

YV a

TeumaUszneunsysedd Guleslull we. 2556-2560 wazdunwaldlvdeyadaduduimsuas
winvuuien flesuea Yssnelve 5 v iitedirseigaude-gadoulonauazguassn ns
ARTIBRLTINASY 5 UsEns wagdiulszaun1smain wansAnwiwudn U3 Movuea Bndinsa 14
nNagMEaTAIULANAIKAEN1 T NSRRI BIIINIsTRsIMnEwaE N TALAS NN S AATRT
vihfluilandaeadinuliiuisunemsuistu wzshwirududirlusainsenisysuins

nIeatauaswAlulad

Ard1ARY: MIUABUAINIIINA, nagwdmIRae, nsraIndlaansatngd



ABSTRACT

The research aimed to study marketing strategies of air freight business: a case study
of DHL Express Company. The research methods included documentary research which
studied situation, impacts of external environment and market competition condition. The
document was news, magazines, annual reports and websites in 2013-2017. The key
informants in interview methods were 5 executives and officers in DHL Express Company,
Thailand. The interview was aimed to analyze strength-weakness-opportunity-threat, 5
forces, and marketing mixes. The results found that DHL Express Company used
differentiation and focus strategies, channel distribution development and promotion which
approach to consumers as a competitive advantage and sustain the leadership in the market

by integrating the marketing with technology.

Keywords: Air Freight, Marketing Strategies, Electronic Marketing
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