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ABSTRACT

Thailand is stepping into the ageing society, in which the proportion of the
elderly population is getting higher. Consequently, consumer trends are changing with
the age structure of population. Elderly people are new consumer bases which many
businesses should focus. Similarly, the proportion of elder passengers is higher in public
transportation. The companies need to maintain their passenger bases and satisfy
passengers with their services. The objective of this research studied the factors affecting

decision making on selection of domestic traveling pattern of elderly people in northern
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Thailand area: the comparative study between public bus services and low cost carrier.
The cluster sampling was used to yield 500 samples of elderly in northern Thailand
area. This study used advanced Ordered Logistic Regression for statistical analysis of the
factors affecting the decision making of domestic traveling patterns: public bus services,
and low cost carrier. The study found that the elderly decided to choose public bus
services more than low cost carrier with the correlated factors age, average monthly
incomes and physical limitations. The public transportation needs to consider these

factors in order to improve the services for elderly passengers.

KEYWORDS: Ageing Society, Elderly People, Decision Making, Domestic Traveling
Patterns
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